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About Dorothy

Dorothy M. Danforth
Founder & Principal, Danforth Media
Software Design Consulting

0 14 years software design, usability research,
and systems development for Fortune 500
and emerging technology companies

0 Has made a career out of working with startups and developing new
product concepts. Spearheaded web design and usability processes and
standards. Led numerous R&D efforts for venture funding.
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New Products & Ventures

Lack infrastructure
Informal or no process
Missing key personnel
No proven product
Smaller budgets




New Products & Ventures

No legacy systems

Quick to adapt

High innovation potential
Lower overhead
NUnder the




Presentation Outline

Brand & UX Design
Process Considerations

Conceptual Groundwork
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Research Methods & Examples




Brand & User Experience Design

(keep an eye on the big picture)



By Brand | Meanéeé

0 Symbols, and associations connected with a
product or company

0 Brand is and experiential, |
it extends beyond visual identity

0 Brand is a company or
product's as

perceived by its constituents
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UX I1s an Attribute of Brand

When defining (not just usability)
think e

0 Any experience a customer has with a company
develops its

UX as an attribute of brand:
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Brand Strategies Trickle-down

Facilitates Long Term Product Decisions 31

OThere |1 s coroeciel mgére é@xperience

0 Successful software involves making
about what stays and what goes

0 Decisions are informed by a common,
results in continuity that helps with product
predictablility, ease of use, and customer loyalty
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Brand Strategies Trickle-down

Apple iPhone: Online Activation

—~
. . \—/
0 Mobile users more \/\/
0 Many phone manufacturers offer service at&t ‘
through
OApple as an nexclusi vego I N
to AT&TE ’
Thi s hel ped Appl ed0s web cdsg®i t o

activation process
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A Chari smat

The difference between a good & great experience

OChari smati ¢ Mma@a
or appeal

ONWhen usabil ity
Interaction, and visual design
connect through brand to

create a , ,
and experienceo
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Google

The

Web Images Maps MNews Mideo Grail more «
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dorimadee@qgmail.com | iGoogle | My Account | Sign out

Google

Advanced Search
Freferences

Language Tools

Google Search ][ I'm Feeling Lucky

Tuberculosis is a global threat. Get tested and treated.

Advertising Programs - Business Solutions - About Google

22003 - Privacy
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Search the Web

More Google Products

Search

Alerts
Get email updates on the topics of your choice

Blog Search
Find blogs on your favarite topics

Boaok Search
Search the full text of books

Checkout
Complete online purchases more quickly and securely
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Google Chrome
A browser built for speed, stability and security

|
Custom Search=*"
Create a customized search experience for your comrmunity

Deskiop
Search and personalize your computer

Earth
Explore the world from your computer

Einance
Business info, news, and interactive charts

GOOG-411
Find and connect with businesses fram vour phane. for free

Explore and innovate

v\%}

Code
Daownload APls and open source code

Labs
Explore Google's technology playground

Communicate, show & share

orkut

do it really well, and let users seek out more.

Blogoer
Share your life online with a blog - it's fast, easy, and free

Calendar
Organize your schedule and share events with friends

Docs
Create and share your online documents, presentations, and
spreadshests

Grnail
Fast, searchable email with less spam

Groups
Create mailing lists and discussion groups

Knol
Share what you know

Orkut
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Appl edbs Coverfl ow

Coverflow Is , & you NnNnThi nk di

Contact Coverflow - PEig




Brand Creation & Evolution

A In the Development of Brand is

O Brands INn response to internal and external influenceso
Intentionally or not

0 Over time a brand can gain increasing confidence and

0 Research processes should address the - y“ ‘{
need for the \ W
a brandos evol’ﬂtlo T f
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Brand Creation & Evolution

ApDp

I Find It

Product Information
Customer Support
Technology & Research
Developer World
Groups & Interests
Resources Online

About Apple

Apple Sites Worldwide

Switzerland

Taiwan
Turkey
LIk & Ireland

Linited States

| e Web site

@« Welcome to Apple

in _'J & Smart

CyberDri /e

Register today for a free CD-ROM.

ENIATE 30Y

Mobile,

E What's Hot

Preorder Mac OS 8

Mow you can preorder Mac
235 8, descnbed by Macworld
as "the most comprehensive
update to the IMac OF i years,
sporting a bold new look, a
speedier Finder, more shortouts
and mtegrated Internet
fiunctions."

Be the First to Enow

Learn about new IMacintosh
software releases the moment
they become available. Checl
Hot Mac Products to hear
about programs hke Speed
Demon, FeButh EB-338 and
QuickCRC
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