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Objective of the presentation

In my presentation I will present the digital 

Service design as a design process to match the 

user motivation and business goals 

Creating the value of your service by understanding the your user           

Situation based design as design approach

Agile multidisciplinary design 

Examples of the live projects and cases
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The major megatrends in 

business development
Å The shift of power from West to East: discusses how growth has moved from developed to 

emerging countries, how commodities and the advent of a new middle class are accelerating this 
move, and how emerging market multinationals are likely to become global champions in many 
industries. 

Å The changing ýnanciallandscape: looks at the rise of the new power brokers (sovereign wealth 
funds, PE, hedge funds etc.) and how the ýnancialcrisis will impact their trajectory, as well as 
discussing how banking is being transformed and how governments are taking a more active role in 
ýnancialmarkets. 

Å Globalisation of the regulatory environment: discusses two key trends in regulation: 1) the move 
toward greater regulation and 2) the move toward more globally consistent regulation

Å Energy and commodities: looks at the scarcity challenge, the impact of uncertainty in oil price, the 
rise of cleantech and the drive toward greater energy efficiency. 

Å The corporate agenda: considers the increasing environmental, social and ethical expectations on 
businesses and the associated opportunities and risks. 

Å Technological innovation: how will technology developments continue to drive change for 
businesses and consumers and how will the next wave of digital technology takes this even further. 

Å Managing and developing talent: discusses the difficulties in attracting, managing and developing 
a global workforce ð a challenge compounded by changing demographics, the different demands 
of Gen Y and increasing diversity 

Ernst&Young ïGlobal megatrends 2009 

Technological innovation: how will technology 

developments continue to drive change for 

businesses and consumers and how will the next 

wave of digital technology takes this even further. 
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The major social trends

Å1. The Power of Spirituality 

Å2. The Dawn of Conscious Capitalism 

Å3. Leading from the Middle [Management] 

Å4. Spirituality in Business 

Å5. The Values-Driven Consumer 

Å6. The Wave of Conscious Solutions 

Å7. The Socially Responsible Investment Boom.

Patricia Aburdene:  "Megatrends 2010 A Rise of the conscious Capitalism" 
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Conscious consumers vote with their 

pocketbooks. They also look for spiritual values 

and they want more than just a product -

experience that confirm their value driven actions. 
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The social mediums are 

changing the existing structures 

1. Member Communities takes over Email.

2. Social Networks for Older Generation

3. Mobile Social Networks

Nielsen Online Customer Analytics December 2007 ïDecember 2008
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Social networks consist of people who are 

connected by a shared object (=intrest). 

Jyri Engestrºm, Google / Jaiku


